




Why Use Social Media Networks?

• Facebook
– Over 500 million users
– Not your kids’ FB anymore - over 30% are 35+ yrs old
– 1.5 million businesses have FB pages  

• Twitter
– 1 billion tweets a week
– Average 140 million/day

• Linked In
– Aprox 1 million new members join every week

•Webinars / Blogs / You Tube
– Establish yourself as the expert



• Communicate with public

• Events, Initiatives, Special Meetings

• Alerts to citizens

• Safety, Traffic

• Market to Industry / Retail

• Tourism

California Cities on Social Media



Communicate with Public





Tourism and Community Pride



Alert Citizens





Economic Development Marketing







Promote Yourself as a Leader… Linked In 
Group Discussions



Join Appropriate Groups

• YouTube
• Video sharing website
• 14 billion videos viewed in May 2010
• Celebrate successes
• Promote local businesses, products, events
• Show development opportunities



You Tube

• Billion videos viewed 
• Tag your videos (key words)
• Celebrate successes
• Promote local businesses, products, events
• Show development opportunities
• Post public presentations
• “Man on the Street” interviews (w/approval)



Blogging
•Publish commentaries directly to the web
•Become a source for news
•Readers can comment –

another way to 
communicate with 
your audience. 

•Do guest blogging



• Establish Goals

• Promote events, programs

• Reach businesses

• Educate businesses, public, councils, etc

• Promote yourself as a leader, expert

Getting  Started - A Social Media Strategy



• Establish Goals
• Promote events, programs
• Reach businesses, public, councils, etc.
• Promote yourself as a leader, expert

• Have a Content Strategy
• Consistent delivery of items of interest 
• What do your customers want to know
• “Listening Campaign” – who’s talking and 

what’s being said – then jump in.

Getting  Started - A Social Media Strategy



• MarketingProfs – www.marketingprofs.com

• Intelegia – www.intelegia.com

• Mash Social Media – www.mashable.com

• Six Pixels of Separation – www.twistimage.com/blog

• Seth Godin – www.sethgodin.typepad.com

Learning Resources

http://www.marketingprofs.com/�
http://www.intelegia.com/�
http://www.mashable.com/�
http://www.twistimage.com/blog�
http://www.sethgodin.typepad.com/�


Copy of Social Media 
Start Up Guide

www.CompetitiveReady.com/contact
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