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Survey Background 
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• 9,500 surveys mailed Countywide 
• 810 surveys returned (8.5%!) 



HHW Survey Goals 

1. Understand what residents have in 
their home 

2. Understand residents’ familiarity and 
use of HHW collection options 

3. Determine how to best connect with 
residents for proper disposal of HHW 
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Some Key Findings 
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Top 3 HHW Found at Home 
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HHW in Home vs. HHW Disposal 
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HHW in Home vs. HHW Disposal 
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Awareness of HHW Services  
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Reason for Use (Permanent Facility) 
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Reason for Use (Curbside) 

12 



Reason for Use (Retail) 
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Four Resident Personas 

• Ed the Everyday Neighbor 
• Charlie the Collector 
• Yvonne the Young Settler 
• Gwen the Golden Resident 
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Ed the “Everyday Neighbor” 
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• Middle Aged (45-54)  
• Possess larger number 

of HHW materials 
• Thinks garage is due 

for a clean out 
• Least used service – 

retail 
• Most kept nonuse HHW 

– batteries 
 

 



Yvonne the “Young Settler” 
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• Young (25 -34) 
• Not as much HHW now, 

but will accumulate 
• Low awareness 
• Least used service – 

HHW facility & curbside 
• Most kept nonuse HHW 

– batteries 
 

 



Charlie the “Collector” 
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• No specific age-
smallest population 

• Possess highest 
number of non-using 
HHW materials 

• Expresses willingness 
to use services 

• Least used service – 
retail 

• Most kept nonuse HHW 
– paint 

 
 



Gwen the “Golden Resident” 
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• Older (>65) 
• Possess small amount 

of HHW at home 
• High awareness and 

likelihood to use HHW 
services 

• Least used HHW 
service - retail 

• Most kept non-using 
HHW – paint 



Who to Target & Building a Strategy 
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Who to Target & Building a Strategy 
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• Primary target audience; 
greatest opportunity 

• Focus areas: 
• Teaching about other 

services beyond 
permanent facility 

• Targeting products 
where there is a large 
gap – like batteries 



Who to Target & Building a Strategy 

• Secondary target 
audience 

• Focus areas: 
• Create urgency 

or event 
• Help them 

“Spring Clean” 
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What San Mateo County Has Done 

• Trying new things 
– “Pop-up” tabling 

events 
– Seeking commitments 

from residents  
• Signing up for 

reminders via Constant 
Contact 
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What San Mateo County Has Done? 

• Knowing what has 
worked and building 
on them 
– Nextdoor 
– City partnerships 

• San Mateo County has 
20 cities 
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What San Mateo County Has Done? 

• Gathering data and 
using it 

• Designing targeted 
outreach 
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Future Actions 

• Community Based Social Marketing pilot 
• Database 
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Importance of HHW Programs 
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Contact Information 
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Julia Au 
Pollution Prevention Specialist 
San Mateo County Environmental Health Services 
(650) 372-6250 
jau@smcgov.org  

mailto:jau@smcgov.org
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