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Target Audience & Goal 



Focus Group 



Chinese Scroll Campaign 

Recycle Used Motor Oil, Benefiting You and Others, Protecting the Environment 
Free discount coupon or cash 
At Certified Collection Centers 

For details see: SFEnvironment.org/Motor-Oil 



Media Strategy 



Online Banners 



Community Organization Outreach 



Out-of-Home Ads: Junior & Eco Posters 



Out-of-Home Ads: Bus Tails 



Newspaper Ads 



CCC Poster Placement 



Media Press Event 



Chinese Language Website 



Featured 
Content 

Featured Content 



SFEnvironment.org/Motor-Oil 



Responsive Design 



Number of Visits to Used Oil Chinese Site 
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Outcome – Used Oil Collected from CCCs 
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Challenges and Lessons Learned 



Sharing Creative Assets 



© 2016 SF Environment All Rights Reserved 
The author of this document has secured the necessary permission to use all the images depicted in 

this presentation. Permission to reuse or repurpose the graphics in this document should not be 
assumed nor is it transferable for any other use. Please do not reproduce or broadcast any content 

from this document without written permission from the holder of copyright. 

Questions? 

Huy Le 
Residential Toxics Reduction Coordinator 
Huy.Le@SFGov.org 
415-355-3760 
 
Zoey Kroll 
Internet Communications Coordinator 
Jennifer.kroll@sfgov.org 
415-355-3791 
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